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Figure A1 The share of workers in each occupation category by education across the

wage distribution.

High educated women

Low educated women

a
7N
o o
£ E Iy
g T / \
2 S =
s R I N / .
! E /
IS e RS 7 Y
= xz Y
= = N
w ey - - N
- i
- e
. —
o A
T T T T T T T T T T T
3 10 15 20 25 a0 10 15 20 25 0
Hourly Wage Hourly Wage
— Blue collar skille d — — - Blue collar unskilled —— Blue collar skilled — — - Blue collar unskilled
— ‘White collar skille d — — - ‘White collar unskilled — White collar skilled — — - ‘White collar unskilled
High educated men Low educated men
m @
=4 c
2 2
aLD - aLD -
g B
g B
= S o
o o
= =
RN — ey
o A

15 20
Hourly Wage

Blue collar skilled
— ‘White collar skille d

Blue collar unskilled
— — - White collar unskilled

Source: 2008 GSS

5 2
Hourly Wage

Blue collar skilled
— White collar skilled

Blue collar unskilled
White collar unskilled




Figure A2 Unexplained and characteristics gaps between plain and beautiful women and
men across the wage distribution in Germany (omitting middle category).
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Note: A positive (negative) unexplained gap indicates a beauty premium (penalty) while
a positive (negative) characteristic gap indicates that beautiful people have better (worse)

labor market characteristics than plain people.

Source: 2008 GSS




Figure A3 Unexplained and characteristics gaps between confident and unconfident
women and men across the wage distribution in Germany (omitting middle category).
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Note: A positive (negative) unexplained gap indicates a beauty premium (penalty) while
a positive (negative) characteristic gap indicates that beautiful people have better (worse)

labor market characteristics than plain people.

Source: 2008 GSS




Figure A4 Unexplained and characteristics gaps between over-confident and under-
confident women and men across the wage distribution.
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Note: A positive (negative) unexplained gap indicates a confidence premium (penalty)
while a positive (negative) characteristic gap indicates that over-confident people have
better (worse) labor market characteristics than under-confident people.
Over-confident people are those who report the same or a higher attractiveness rating
than the interviewer does while under-confident people report a lower attractiveness
rating than the interviewer. Source: 2008 GSS




